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GIFT TICKET CAMPAIGN 1960 

Well, Gang, this is it. The final week of the 1960 Campaign 
and the week we go after THE LAST MINUTE SHODDER. 

Gift ticket newspaper ads, particularly on Thursday, Friday and 
Saturday should carry the bold headline "HEADQUARTERS FOR LAST 


MINUTE SHOPPING" or "LAST MINUTE GIFT PROBLEMS SOLVED HERE." 


An all-type ad with a holly border and with one of the above 
headlines could reads... .. see 
No need to worry about size or color when you 
give EBooks of Famous Players Theatre Tickets... 
and there's a free bonus ticket in every book} 
Packaged in colorful gift envelopnes (no bother 
about fancy paper and ribbons) Books of Famous 


Players Theatre Tickets make the perfect gift 


and are budget priced from ------------------ 
Free delivery to your door -- or across the 
country! 


Yes, you can solve last minute gift problems 
in a minute at the ---------------- theatre. 
(Be sure to include your address and telephone 


number in the ads.) 
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AND_YOUR_ RADIO ADVERTISING, TOO 


Before playing the radio jingle you could have your announcer 
CENZG Spon do oon 

“AND HERE'S AN EXCELLENT SUGGESTION FOR LAST MINUTE SHCPPERS 
or 

"LAST MINUTE SHOPPING GOT YOU WORRIED?.........LISTEN!" 

or 


"ATTENTION LAST MINUTE SHOPPERS}" 
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This is it, Chaps. The Big One -- the Homestretch -- the Final 
Week. Give it everything you've got. 

And keep reminding your team -- and that includes yourself, 

Mr. Manager -- about the 10% commission paid on all sales made 


away from the theatre. 
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A COMMISSION OF 10% ON PERSONALLY PROMOTED 
SALES WILL BE PAYABLE TO ALL BONA FIDE 
EMPLOYEES DURING THE PERIOD OF THE CAMPAIGN. 
IT IS UNDERSTOOD, OF COURSE, THAT THE 
COMMISSION IS PAID FOR SALES MADE OFF THE 
PREMISES ONLY. 
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Norman Barker, 
PUBLICITY DEPARTMENT. 
Dec. 16th, 1960. 


